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By RickMoriarty
rmoriarty@syracuse.com

Like the Air Force base it was
once a part of, a military ghost
town north of Syracuse is no
more.
Demolition crews last month

finished knocking down 85 build-
ings containing more than 200
abandoned apartments at the for-
mer Hancock Air Force Base off
East Taft Road in Cicero.
The $2.4 million state-funded

demolition job completed the
decades-long removal and
replacement of 50-year-old mili-
tary infrastructure at the former
air base.
Built during World War II as a

bomber base, the facility became
a military communications center
during the Cold War. It closed in
1984 and has been slowly turned
into an industrial park named
Hancock Airpark.
With its streets, sidewalks and

buildings abandoned for nearly 30
years, the base’s housing complex
took on the appearance of a ghost
town over the years.
There once was talk of reno-

vating the site’s many apartment
buildings and leasing them out.
But with no money available
for renovations, the buildings
decayed to the point that demoli-
tion was the only option, said
Lori Dietz, vice president of oper-
ations for CenterState CEO, the
economic development organiza-
tion that has overseen the rede-
velopment of most of the former
base into a business park.
Dietz said the housing was the

last to go because it was one of
the most expensive tasks in the
base’s redevelopment.
The transformation of the base

into Hancock Airpark cost $12
million and included the demoli-
tion of 138 vacant buildings,
removal of 25,000 feet of asbes-
tos-covered steam pipes, new
road construction and installation
of sanitary and storm sewers.
Onondaga County acquired

much of the former base from
the federal government in 1987
and contracted with CenterState’s
predecessor, the Metropolitan
Development Association, to
clean up the site and turn it into
an industrial park.
The redevelopment has taken

nearly three decades because the
federal government did not pro-
vide any money for the job when
it closed the base, Dietz said.
The demolition work and infra-

structure improvements were
done sporadically over the years
as state and federal grants could
be obtained. Operational costs
were funded through the sale of
lots to private businesses.
“This was a true public-private

partnership that has worked tre-
mendously well,” Dietz said.
The park has 11 business

tenants, employing approxi-
mately 750 people, according to
CenterState. The businesses have
invested $42 million into their
facilities at the park, providing a
pretty good return on the $12 mil-
lion public investment, Dietz said.
In addtion, 87.5 acres of land
have been added to the tax rolls,
she said.
The land where the housing

stood is not park of the park,
and no decision has been made
on its future use. The city of
Syracuse acquired it from the

This photo
show the bar-
racks at Han-
cock Air Force
Base in the
1970s when
they were will
in use. (Onon-
daga Historical

Association)

G.A. Braun Inc., a maker of industrial laundry equipment, is one of Han-
cock Airpark’s largest tenants. (Rick Moriarty / rmoriarty@syracuse.com)

goneGHOST TOWN
DEMOLITION OF ABANDONEDMILITARY

HOUSING AT FORMER HANCOCK AIR BASE

COMPLETED; INDUSTRIAL PARK RISES

Time has not been kind to the complex that once
housed military families at Hancock Air Force Base
in Cicero. Demolition of the long-abandoned hous-
ing was recently completed. (Rick Moriarty / rmoriarty@
syracuse.com)

AIRPARK TENANTS
■ JADAK Technologies Inc.

■ Gaylord Bros. Inc.

■ Health Direct

■ G.A. Braun

■ ICM Controls Corp.

■ Air Innovations.

■ Empire Crane.

■ Hofmann Sausage distribu-
tion facility

■ Custom Lawn-Scapes Inc.

■ AddCom Electronics

■ Certified Environmental
Services

In all, the chain will close 27 phar-
macies to make room for more gro-
cery products.

By RickMoriarty
rmoriarty@syracuse.com

Tops Friendly Markets said
Thursday it will close the pharmacies
in six of its Central NewYork super-
markets later this month to make room
for more grocery products.
Slated for closing the week of Jan.

19 are the pharmacies at Tops stores
in North Syracuse, Fayetteville,
Skaneateles, Cortland, Canastota and
Pulaski. They are among 27 store phar-
macies that Tops will be closing.
The Williamsville-based supermar-

ket chain said the space used by the
pharmacies will be used to offer a
greater selection of grocery products.
“Tops does not have a one-size

fits all approach to our stores, which

means our neighborhood locations
vary greatly by size and offering,”
Frank Curci, Tops’ chairman, president
and CEO, said in a statement. “Space
inside some of our supermarkets is at
a premium and some of our locations
are not filling enough prescriptions
to make the most efficient use of our
resources. A business decision was
made to close out select pharmacy
departments.”
The pharmacy departments in 52

Tops stores will remain open. They
include those in the Tops stores on
Downer Street in Baldwinsville,
First North Street in Syracuse, West
Genesee Street in Auburn and East
State Street in Sherrill.
Tops operates 162 full-service super-

markets — 156 company-owned and
five franchise locations — in Upstate
NewYork, northern Pennsylvania and
western Vermont. It employs 16,000

people.
The pharmacy departments that

are closing account for less than 20
percent of the company’s prescription
sales, Tops said.
The chain said it will sell customer

prescriptions and its pharmacy inven-
tory to five CVS and 22 Rite Aid loca-
tions near the affected Tops stores.
Kate McKenna, communications

and public relations manager for Tops,
said the same phone number and elec-
tronic communications for each of the
pharmacies slated for closing will be
transferred to the closest CVS or Rite
Aid locations so that customer and
physician communications will be “as
seamless as possible.”
All registered Tops pharmacists

at the affected stores are being con-
sidered for employment with Tops’
remaining 52 pharmacy departments,
or with CVS or Rite Aid, she said.

Tops to close pharmacies at 6 CNY stores

Frank Curci, chairman, president
and CEO of Tops Friendly Markets is
shown at the Fayetteville store, one
of six in Central New York that will
lose its pharmacy. (Stephen D. Cannerelli /
scannerelli@syracuse.com)

EMPLOYMENT

Rapid Response job
fair is Wednesday
Syracuse alarm moni-

toring company Rapid
Response Monitoring
Services Inc., in conjunc-
tion with the state Labor
Department, will accept
applications and hold on-
the-spot interviews with
job seekers from 11 a.m.
to 4 p.m. in the third level
Canyon Area, outside Toby
Keith’s, in the Destiny USA
shopping mall. The compa-
ny has 70 openings to fill
Labor Department offi-

cials said applicants are
encouraged to register in
advance online at labor.
ny.gov/RRMS and to bring a
resume to the event.
Available postions are:

customer service repre-
sentative, data entry rep-
resentative, accounting
assistant, sales account
executive, communication
and social media special-
ist, sales specialist, alarm
technician/technical support
specialist, senior network
administrator/network engi-
neer, electrical engineer,
software developer, mobile
app developer, leadership
development program, mar-
keting intern, programming
internship, IT intern.
Average pay at the com-

pany is $16 an hour, but not
every job pays the same,
company officials have said.

— Rick Moriarty

MANUFACTURING

Carrier will close
DeWitt warehouse
Carrier Corp. plans to

close the last remaining
parts warehouse at its cam-
pus in DeWitt starting later
this year, a move that will
eliminate 62 local jobs.
Company spokesman Jon

Shaw said the warehouse
operation will be moved to
a location in the “mid-south-
ern U.S.” starting in the sec-
ond half of the year.
The losses will not have

a major impact on Carrier’s
employment in DeWitt. The
company added 82 jobs at
its campus off Carrier Circle
last year, increasing its local
workforce to 1,400.
Carrier ended manufac-

turing in DeWitt in 2004 and
since then has eliminated
most parts distribution ser-
vices at the facility. What
remains is a research and
development, engineering
and support facility. It is
Carrier’s largest research
and development center.
Laid-off employees will

be eligible for outplacement
services, extended medical
benefits and tuition assis-
tance, Shaw said.

— Rick Moriarty

ENVIRONMENT

State to pay to clean
former factory site

State environmental
officials last week awarded
$661,550 toward clean-
ing up an empty lot on
Syracuse’s South Side that
was once home to an auto
parts factory.
City residents and state

officials have tried for nearly
two decades to clean the
site at Chester Street and
Bellevue Avenue, site of
the Brown Manufacturing
auto parts plant that burned
down in 1981.
Two years ago, the DEC

issued a report confirming
nickel, arsenic, lead, copper,
PCBs and other materials
were found in the lot. The
report said no groundwater
was contaminated.
No responsible parties

could be found to pay for
the cleanup, so the state
made the site one of 13
scheduled for remediation.
The cleanup at the

Syracuse site will include
removing 2 to 6 feet of soil
from the 6,700-square-foot
area.
The state must cover the

site with 2 feet of new soil.
— Teri Weaver 5 BUILDINGS, PAGE B-4
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ByMalcolmBerko
Syndicated columnist

My 16-year-old son has
saved up over $6,000 in
the past two years from
part-time jobs and wants
to invest this money. He
has done some research
on the computer, and his
investment of choice is
McDonald’s. I also looked it
up and read that the compa-
ny’s revenues and earnings
are falling and have been
for several years. My son did
a lot of work on this stock
and compiled 37 pages of
research and articles about
the company. I don’t want
him to make a mistake. How
can I tell him he’s wrong
without stifling his initiative?
— PM, Jonesboro, Ark.

Don’t! Even the most suc-
cessful businesses are subject
to cyclical headwinds from
time to time, and McDonald’s
(ticker symbol MCD) has
never been an exception.
Yes, McDonald’s does

have problems. After impres-
sive revenue and earnings
gains between 2005 and
2011, a 40 percent improve-
ment in operating margins
and global sales growth
averaging 5.5 percent, man-
agement has gotten a bit too
cocky and may have lost
its way. Same-store sales,
or SSS, in the U.S. crashed
4.6 percent, far more than
Wall Street’s expectations
of 1.9 percent — its largest
slide in SSS since 2000. And
McDonald’s problems are
not just in the U.S., because
global SSS declined 2.2 per-
cent, versus analysts’ projec-
tions of 1.7 percent. Food
price volatility, higher labor
cost and foreign currency
fluctuations are hurting the
company’s quarter-to-quarter
results. Revenues are also
hurt by price wars among

the major fast-food service
restaurants, plus the lure of
newer entrants, such as Five
Guys, PDQ, Chick-fil-A,
Jimmy John’s, Zaxby’s and
Firehouse Subs.
McDonald’s has had slip-

page in the past, and that’s
as normal as rain, which is
always followed by sunshine.
Don’t make the mistake of
ascribing long-term conse-
quences to short-term events.
McDonald’s will prevail,
beginning with new initia-
tives improving U.S. opera-
tions.
And an industrywide

change that will reduce costs,
quicken service and improve
order accuracy is on the
way. Customers will soon
be ordering by tapping on a
touch screen to create their
own burgers. McDonald’s
expects to install these
touch screens in 2,000 of its
14,000 U.S. restaurants in
2015 and 2016. The average
McDonald’s generates about
$2.5 million in annual rev-
enues, and the touch screens
easily will eliminate four to
six employees, reducing labor
costs by over $110,000, or
about 4 percent, annually.
Those and other changes

suggest that MCD can return
to the lower end of its long-
term goals: sales growth of
3 to 5 percent, operating
income growth of 6 to 7
percent and 17 to 19 percent
returns on incremental invest-
ed capital. I think your son
has done his due diligence
well.

Berko’s column is syndicated by
Creator’s Syndicate. His advice
is his own and does not neces-
sarily reflect the views of The
Post-Standard; readers should
do research before deciding on an
investment. Send questions to P.O.
Box 8303, Largo, FL 33775, or
email mjberko@yahoo.com.

McDonald’s stumbles
but still a good choice

TAKING STOCK

By AndrewMurdoch
Contributing writer

Baby Boomers are buying a record
number of annuities — insurance prod-
ucts that offer guaranteed lifetime income
— and in so doing are taking a wise step
toward mitigating the fear of running
out of money in retirement. Most are not
careful buyers, however, and that means
they are not purchasing annuities that best
fit their needs.
Most annuities are sold, not bought.

And they are most commonly sold at
sales presentations at which a broker pro-
motes only one or two annuities. These
one-size-fits-all products are only right
for a very small percentage of buyers.
Those annuities not sold at sales pre-
sentations are sold by financial advisors
— usually ones with which the customer
already has a relationship — and simi-
larly, advisors typically offer only one or
two choices.
To help make annuity shoppers savvier,

here are six tips to weigh before actually
consummating a purchase:
Know why you are buying an annu-

ity in the first place. Annuities are meant
to be a safety net to supplement your
traditional portfolio. If the stock market
tanks while you are in your golden years,
you’ll be glad you own an annuity. The
tradeoff for guaranteed income is that
annuities do not have the liquidity of
stocks and bonds And an annuity is never
right for anybody younger than 59½
because they are not allowed to withdraw
any money.
Make sure the benefits of the annu-

ity you are about to purchase fit your
needs. If you are married, for example,
you probably want a joint annuity, which
means if one spouse dies, the other still
receives lifetime income. Many couples,
however, are sold single annuities, which
means if one spouse dies, the survivor
gets only the residual cash value of the
annuity. Single annuities are often sold
to couples without discussion because
the payments are higher and hence more
attractive.
Shop for annuities with at least three

financial planning firms and make sure
one of them is independent. That means
they are not “captive” to an insurance
company; a wire house, such as Merrill
Lynch; or a broker/dealer, such as Fidelity
Investments or T. Rowe Price. Captive
players don’t offer as many choices.
To determine if an advisor is inde-

pendent, ask if he sells securities — spe-
cifically, stocks and bonds, mutual funds
and variable annuities. If he does, he is
associated with a broker/dealer or a reg-
istered investment advisor and hence is
independent. Make sure any adviser you
deal with has at least 10 years of experi-
ence. The least-experienced annuity sales-
men have just a life and health insurance
license, which can be obtained with only
40 hours of work.
Compare all the major types of annu-

ities — variable annuities, index annui-
ties, fixed annuities and immediate annui-
ties — and once you decide which one

you want, compare three to four choices
in that sub-category. And always ask a
lot of questions. Make sure the sales-
man fully understands the annuity and
backs up what he says with illustrations
showing how the product works, as well
as written documents. If the salesman is
dismissive or seems frustrated, that is a
noticeable red flag.
When you zero in on an annuity,

check the credit rating of the insurance
company selling it. At minimum, go with
an investment grade rating. At A.M. Best,
the biggest rater of annuities, that is B+.
The other annuity rating agencies and
their minimum investment grade rating is
Standard & Poor’s (BBB-), Fitch Ratings
(BBB-) and Moody’s Investor Service
(Baa).
AndrewMurdoch is president of Somerset

Wealth Strategies in Portland, Ore. and is
Certified Financial Planner. He holds several
security and insurance licenses.

6 tips for
shopping
for annuities

PERSONAL FINANCE

Annuities can provide life-long income, but consumers should shop around to find
the product that best fits their needs. (Linda Brauch / Thinkstock)

federal government in 1999
because about 25 acres of
the 85-acre site are within
the “protected” zone of a
long-planned third runway
at nearby Syracuse Hancock
International Airport.
Airport Executive

Director Christina Callahan
said the Syracuse Regional
Airport Authority, which
recently took over opera-
tion of the airport under a
40-year lease with the city,
will be studying whether
to the 60 acres that are not
needed for the future run-
way should be made avail-
able to private development
like the type occurring at
Hancock Airpark.
“That’s something we’re

going to be looking at in
2015,” she said.
Dietz said 30 of the 200

acres of land owned by the
county remain available
for redevelopment. With its
work now done, CenterState
has turned the operation of
the park over to the county,
she said.
There are still five of the

old base’s buildings still
standing, the largest being
the former SAGE com-
munications center. All are
owned or leased by private
companies.

5 buildings
remain on
former base
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To place an announcement, go to
syracuse.com/placead

To view or share announcements,
go to

syracuse.com/celebrations

your day,
your way

BUSINESS
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Institution APR Rate / Fees Product Rate Points Fees % Down APR Phone Number / Website NMLS # / License #

Syracuse Post-Standard
Check rates daily at http://syracuse.interest.com

3.802%
Rate: 3.750 20 yr fixed 3.625 0.000 $450 20% 3.690

15 yr fixed 3.000 0.000 $450 20% 3.087
10 yr fixed 3.000 0.000 $450 20% 3.057
For information on First Time Buyer Programs, please call

877-896-1317Points: 0.000

Fees: $450 http://www.SummitFCU.org

The Summit Federal Credit Union 30yr Fixed APR % Down: 20%

3.756%
Rate: 3.750 15 yr fixed 3.250 0.000 $120 20% 3.261

7/1 ARM 2.875 0.000 $120 20% 2.960
10 yr fixed 3.000 0.000 $120 20% 3.015
Check out our 10/1 Year ARM product. Low Rates!

877-342-6281Points: 0.000 LIC# 562786

Fees: $120 http://www.visionsfcu.org

Visions Federal Credit Union 30yr Fixed APR % Down: 20%

3.867%
Rate: 3.750 15 yr fixed 3.125 0.000 $485 20% 3.167

7/1 ARM 2.750 0.000 $485 20% 2.773
30 yr FHA 3.875 0.000 $3484 3.5% 5.486
Let us be your lender of choice, with great rates and service!!

877-827-6303
NMLS# 412492

Points: 0.000

Fees: $485 http://www.AmeriCU.org

AmeriCU CU 30yr Fixed APR % Down: 20%

3.680%
Rate: 3.625 15 yr fixed 2.875 0.000 $1116 20% 2.972

30 yr fixed 3.375 1.000 $2766 20% 3.593
FHA 3.25% ZERO POINTS 4.875 APR

REVERSE MORTGAGE AVAILABLE FOR SENIORS 62+ YRS OF AGE

877-405-1593
NMLS# 53923

Points: 0.000

Fees: $1116 http://www.commonfundmtg.com

Commonfund Mortgage Corp 30yr Fixed APR % Down: 20%

3.929%
Rate: 3.875 20 yr fixed 3.750 0.000 $250 20% 3.825

15 yr fixed 3.125 0.000 $250 20% 3.147
Home equity Loans as low as 2.49% APR

15/15 ARM NOW AVAILABLE Call for details!

877-504-2555Points: 0.000

Fees: $250 http://www.countryside.org

Countryside Federal Credit Union 30yr Fixed APR % Down: 20%

3.913%
Rate: 3.875 20 yr fixed 3.625 0.250 $350 20% 3.678

15 yr fixed 3.125 0.000 $350 20% 3.156
10 yr fixed 3.000 0.000 $350 20% 3.044
First Time Home Buyer - Call us about our exciting new programs!

877-345-9399Points: 0.250 LIC# 412348

Fees: $350 http://www.EmpowerFCU.com

Empower Federal Credit Union 30yr Fixed APR % Down: 20%

3.804%
Rate: 3.750 20 yr fixed 3.375 0.000 $970 20% 3.449

Patrick M. Hamer NMLS #449774 668-6153 or 592-8327
Thomas V. Greco NMLS #449773 592-3158

Private Mortgage Insurance vs. Mortgage Insurance Premium

877-674-1331
NMLS# 415840

Points: 0.000

Fees: $970 http://www.fultonsavings.com

Fulton Savings Bank 30yr Fixed APR % Down: 20%

Save Thousands of Dollars!
Ask about 5% down payment loans!

No charge for Lenders Title Insurance Policy!
No Loan Level Pricing!

877-674-1331
NMLS# 415840

http://www.fultonsavings.com

Fulton Savings Bank

4.159%
Rate: 4.125 20 yr fixed 4.000 0.000 $365 20% 4.042

15 yr fixed 3.000 0.000 $365 20% 3.051
10 yr fixed 2.750 0.000 $365 20% 2.824

Your Geddes Mortgage Will Never Be Sold

877-532-7507Points: 0.000 NMLS#: 449362

Fees: $365 http://www.geddesfederal.com

Geddes Federal Saving and Loan Association 30yr Fixed APR % Down: 20%

Rochester Home

Equity, Inc.
3.556%

Rate: 3.500
15 yr fixed 2.750 0.000 $1146 20% 2.850
10 yr fixed 2.500 0.000 $1146 20% 2.645
PROVIDING LOW RATES & CLOSING COSTS SINCE 1986

877-488-1865
NMLS# 20517

Points: 0.000

Fees: $1146 http://www.rhemortgage.com

30yr Fixed APR % Down: 20%

3.897%
Rate: 3.875 20 yr fixed 3.750 0.000 $436 20% 3.780

15 yr fixed 3.125 0.000 $436 20% 3.163
10 yr fixed 2.875 0.000 $436 20% 2.930

7 Year MortgageBuster 2.755% APR 2.827

877-793-9543
NMLS# 555914

Points: 0.000 LIC# 463170

Fees: $436 http://www.SolvayBank.com

Solvay Bank 30yr Fixed APR % Down: 20%

Syracuse Securities

(BA)

15 yr fixed Call for Rates
10/1 jumbo ARM Call for Rates
30 yr FHA Call for Rates
VA Purch or Refi- Also-10% Down,No Mortgage Ins.-

877-384-0614/877-210-7030 LIC# B500208

http://www.SSIMortgage.com


